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As we embark on our next phase of growth,
we want to take a moment to reflect on our
mission and the journey ahead. We have
undeniably accomplished some incredible
feats as a company, but we believe the
challenges ahead of us are the most exciting
yet and will go a long way to define what we
truly stand for as a company.

Interestingly, this is the seventh edition in the series of our newsletter
The Chenistry which has no doubt been insightful and impactful going
by the feedback from our numerous readers. In the words of the former
South African president, the late Nelson Mandela, “It always seems im-
possible until it's done!" We are super excited about this feat.

Our goal is simple, but not easy: to achieve the impossible. To push the
boundaries of what is possible and create solutions that have never
been seen before in the marketing communications industry. We are not
content to settle for the status quo, we want to impact our industry posi-
tively and leave an indelible mark in the sands of time.

We are here to do what is tough, what is
challenging, and what is seemingly
impossible. For us, that is where the real
breakthroughs happen.

Although this may sound daunting, we perfectly understand that. But
that is the point. We are not here to do what is easy. We are here to do
what is tough, what is challenging, and what is seemingly impossible.
For us, that is where the real breakthroughs happen.

We want every Chenistar to embrace this challenge. To push them-
selves harder than they have ever done, To think outside the box, to take
risks, to challenge assumptions. We cannot achieve the impossible by
doing what we have always done. We need to think bigger, bolder, and
more creatively.

So, let us get to work. Let us embrace this Mission Impossible and show
the world what we can do.

This mission is possible!
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Dear Esteemed Readers,

Welcome once again to your regular delight The Chenistry.
This edition is special in all ramifications as it marks the 7th in
its series. We will be exploring the theme Mission of Possibilities
which exemplifies our story as an organization.

A mission of possibilities suggests a focus on pursuing creative solutions to problems as well as ex-
ploring new chances and untapped potential. It entails adopting a mindset of curiosity, inventive-
ness, and risk-taking in the interest of development and advancement.

However, the vision for what is achievable is necessary for such a goal, as is the capacity to recog-
nize new trends and market opportunities. It also calls for a readiness to challenge the status quo
and cast doubts on conventional knowledge while remaining firmly rooted in one's mission and
principles.

In other words, a mission of possibilities is a strong force that promotes growth, creativity, and con-
structive change. It inspires us to go beyond our comfort zones, to pursue our goals, and to face the
future enthusiastically and optimistically.

As usual, we are offering you a well-packaged edition that features newer, fresher, more insightful
understandings and is guaranteed to hold your attention from the beginning to the very last page.
It also provides you with engaging reading content.

This time, the usual HR Corner emphasizes how the ‘Can-Do Spirit' and the power of possibilities in
the workplace can help any organization advance. This edition's Did You Know section will astound
you with some sobering life facts. Of course, it would be remiss to ignore the impact of PR Trends
on businesses operating within and outside the industry.

Indeed, a mission well-conceived has a higher possibility of succeeding.
Welcome onboard, as you read along.
Happy reading!

o J

Adebayo Sowemimo
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9PSB:

9 Payment Service Bank (9PSB), Nigeria's
foremost digital payment service bank
focused on financial inclusion, has marked
Financial Literacy Day with a school
mentoring campaign held simultaneously at
three different locations in Nigeria -

Ajao Estate Senior Grammar Schoal, Isolo,
Lagos; Wuse Comprehensive Secondary
School, Abuja; and Kano Capital Girls
Secondary School, Kano, respectively.

The Agency organized and covered the
campaign.

9mobile bags the Industry Awards for Innovation;

Nigeria's most innovative brand, 9mobile, has been
recognized for its innovative efforts in the
telecommunications sector at the 2023 edition of
The Industry Awards held recently in Lagos.

" THE INDUS
(AWARD (M*

9PSB:

9 Payment Service Bank (9PSB), Nigeria's
foremost digital payment service bank received
an award of excellence at The Industry
Summit/Awards in Lagos.
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Collaboration: Key to Boost
Cybersecurity - 9mobile, CEO

In the wake of increased cyber threats, the CEO of
9mobile, Juergen Peschel, has emphasized the need for

stakeholder collaboration to boost Cybersecurity in Nigeria.

Speaking recently at the Economic Forum Series on

Fintech Cybersecurity & Fraud Summit in Lagos, Peschel
noted that the frequency and sophistication of cyberattacks
had increased significantly in recent years, posing a threat

to individuals, businesses, and the country's economy
at large.
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—UN Facts
About Your
Favorite
Action Flicks

1. During the filming of The Expendables (2010), Sylvester Stal-
lone sustained 14 injuries that required surgical procedures.
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2. Before Bruce Willis was cast as the iconic John McClane in the
Die-Hard series, other actors like Richard Gere, Harrison Ford,
Mel Gibson, and Clint Eastwood were offered the role but
ultimately turned it down.

3, O.J). Simpson was almost cast as the Terminator before Arnold
Schwarzenegger won over the role,

4. The iconic character Darth Vader had only 12 minutes of screen
time in the original Star Wars.

5. The character of Jack Sparrow was originally written especially
for Hugh Jackman, thus the name  Jack Sparrow.

6. For X-Men (2000), Hugh Jackman modelled Wolvering's fight-
ing style on videos of boxer Mike Tyson,

7. For The Bourne Identity (2002), Matt Damon went through

hundreds of hours of training to look comfortable holding a gun.

8. The sunglasses used in Men in Black are the Ray-Ban "Predator
2" glasses, After the film's release, Ray-Ban reported that sales of
these glasses tripled from $1.6 million to $5 million.

9, Matt Damon and Jake Gyllenhaal were the studio's top choices
for the role of Jake Sully in Avatar.

10. In Deadpool (2016), Ryan Reynolds' full-body make-up took

gight hours to apply. Once it was on, he was not able to sit or lie
own,

Source: reelrundown.com
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1. Who was the first woman to win a Nobel Prize (in 1903)?

Answer: Marie Curie

2. About how many taste buds does the average human tongue have?
Answer: 10,000

3. How many times does the heart beat per day?

Answer: About 100,000

4. How long did the Middle Ages last?

Answer: About 1000 years

R I V I A 5. What is the legal term for a voluntary written statement made under
oath?

L#

J191SSOd i UOISSIN

Answer: Affidavit

6. A verdictis a...

Answer: Decision or judgment

7. Where was the first Olympics held?
Answer: Panathenaic Stadium, Greece
8. Which organ has four chambers?
Answer: The heart

9. Which blood type is a universal donor?
Answer: O Negative

@ TREND

Al Trends
and Its
Implication
on Public
Relations

There are several Artificial Intelligence (Al)
trends that are currently having an impact
on the field of public relations, Here are a
few examples:

- Personalization: Artificial Intelligence (Al)
allows PR professionals to personalize their
messaging and communication to individual
audiences more effectively. By using
data-driven insights, Al tools can help identify
the preferences and interests of different
segments of the audience

messaging to better resonate with them,

- Automation: Al is also helping automate repetitive tasks such as
media monitoring, sentiment analysis, and even writing press
releases. This frees up PR professionals to focus on more strategic
work, such as developing relationships with journalists and s
takeholders,

- Predictive analytics: Al can help predict the outcome of different
PR campaigns, based on historical data and real-time analysis.
This allows PR professionals to adjust their tactics and messaging
in real-time to optimize results.

- Chatbots and virtual assistants: Al-powered chatbots and virtual
assistants are becoming more common in the PR industry, allowing
companies to provide faster and more personalised responses to
customer inquiries.

These advances have an impact on public relations in that it is crucial
for PR practitioners to have a thorough understanding of Al and its
potential. PR professionals who can
effectively use Al technologies
will have a competitive
advantage over those
who cannot as Al
develops. However,
to maintain credibility
and public
confidence, PR
professionals must
make sure that they
employ Al in an ethical
and responsible
mannet.
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Jimi's birthday on April 23

Trainings within the quarter

Training session taken by The Barefoot Strategist Training session taken by Godwin
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